Live Love

A
Oct 2017-Dec 2018

@ SHADE SHIFTING

Holographic

On The Rocks Collection On The Rocks Collection
Set Set

. 6 .8.8. 6 4 * % % % % (O)

The challenge The outcome

Help improve and redesign an e-
commerce store by making it
clearer and more easy to navigate.

New features such as nail polish
color and finish filters, and a
redesigned Wish List system and
Cart pages.

Brief

Live Love Polish co-founders Michelle and Wayne Lin were looking for help
iIncreasing conversion rate and average order value.

But they also believed their customers’ overall website experience could be
improved, and so | conducted a thorough audit of their website by learning as
much as | could about their users.

Tools and Techniques

Stakeholder Interviews, Surveys,
User Interviews, Competitive

My Roles

User Researcher, Ul Designer,
Usability Tester

Analysis, Affinity Mapping, Task
Flows, Design Studio Workshop,
1:1 Usability Tests, A/B Tests

FREE shipping on U.S. orders over $40!
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Best Sellers = Filter Wish List X

You're not currently signed in.
Sign in to save these items to
your Wish List or see your saved
items.
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Finish

Glitter

Bouquet Trio
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UPDATE CART

Early Designs

Together with stakeholders Michelle and Wayne, we sketched out serveral
ideas before | consolidated these into wireframes.

| recruited several customers for 1:1 usability testing, before iterating again

and A/B testing the design on the live website, and observing customers
interactions with the new features through heatmaps.

Findings on color

95%

interviewees base

36%

interviewees want to

purchases on already sort nail polishes by

owned colors color

Findings on Wish Lists

36%

interviewees add bunch

9%

interviewees used

27%

interviewees have had
their Wish Lists + Carts
delete all saved items
without their consent

of polishes to cart current Wish List

“| could get more stuff, if my stuff would save.”

Live Love Polish customer

Change % Chance to
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Variation Conv./ Visitors
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Conversion Rate Range

Original
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[otal Visitors

B Original

B Without Filters 2

Average Conversion Rate

B With Filters

With Filters 2

42.4272% + 1.3% - - 3017 /7111

44.1546% +1.3% 98.15% 3165 /7168

43.2558% + 1.3% 84.09% 3069 /7095

44.3061% +1.3% 98.83% 3167 /7148

1.39%

increase in engagement
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